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Introduction
Today, tourism is recognized as one of the most rapidly expanding sectors of the global

economy. In recent years, Uzbekistan has also placed significant emphasis on the development of
tourism, resulting in a steady increase in the number of international visitors traveling to the
country’s historical and cultural cities.

According to data published by the Statistics Agency of the Republic of Uzbekistan, the
national tourism industry has demonstrated stable growth over recent years. In particular, the
number of foreign tourists visiting Uzbekistan increased considerably in 2024, while the export
volume of tourism-related services also experienced substantial growth. These indicators reflect
the rising tourism potential of the country.

The growing demand for tourism services in historic destinations such as Samarkand, Bukh
ara, and Khiva has contributed to greater economic activity within these regions.

However, one of the distinctive characteristics of the tourism industry is seasonality, which
significantly influences the financial performance of tourism enterprises. Since tourist flows are
unevenly distributed throughout the year, business revenues also fluctuate considerably. As a result,
enterprises may generate high profits during peak seasons but encounter financial difficulties in
covering operational expenses during off-season periods.

Research findings indicate that many tourism services in Uzbekistan remain highly
dependent on seasonal demand, making it challenging for enterprises to maintain stable cash flow
throughout the year.

Therefore, the primary aim of this study is to examine the effect of seasonality on the
financial stability of tourism enterprises in Uzbekistan and to develop practical recommendations
aimed at minimizing the negative consequences of seasonal fluctuations.

Literature review
The issue of seasonality in tourism has been extensively discussed by both international and

local economists. Butler described seasonality as fluctuations in tourism demand occurring over
specific periods of time and identified both natural and institutional factors influencing this
phenomenon [1]. Baum and Lundtorp, in their research, thoroughly examined the economic effects
of seasonal changes on hotel and restaurant businesses [2].

From the perspective of financial sustainability, Brigham and Houston emphasized the
importance of maintaining liquidity reserves for tourism enterprises in order to ensure stable
operations during financially challenging periods [3]. Among Uzbek scholars, Rahimov
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investigated seasonal workload and occupancy levels in hotel enterprises across Uzbekistan and
concluded that there are substantial differences between peak and off-season periods [4].

An analysis of the existing scientific literature indicates that the impact of seasonality on the
financial stability of tourism enterprises in Uzbekistan has not yet been comprehensively studied.
Therefore, this article possesses both scientific relevance and practical significance in addressing
this research gap.

Methodology and research findings
The research focused on the activities of tourism enterprises located in Uzbekistan’s major

tourist destinations, including Tashkent, Samarkand, Bukhara, and the Khorezm region. During the
study, financial indicators of hotels, restaurants, and travel agencies covering the period from 2019
to 2025 were carefully analyzed.

The results of the analysis revealed that the largest share of enterprise revenue is generated
during the spring and autumn tourism seasons. In contrast, during off-season periods, hotel
occupancy rates decline significantly, reducing the ability of tourism enterprises to cover their
current operating expenses effectively.

Table 1. Seasonal Dynamics of Financial Indicators in Tourism Enterprises

Indicator Peak Season Low Season
Occupancy Rate 72–85% 18–25%
Monthly Revenue 450–620 million UZS 80–130 million UZS
Current Liquidity Ratio 1.8–2.3 0.7–0.9
Profitability (ROA) 12–18% −5% to −2%

Source: Compiled by the author based on data from the Statistics Agency of the Republic of
Uzbekistan, the Khorezm Regional Statistics Department, and financial reports of tourism
enterprises examined during the research process.

The information presented in the table demonstrates that seasonality has a considerable
impact on the financial condition of tourism enterprises. In particular, the decline of liquidity ratios
below the standard level during low-demand periods creates difficulties in meeting short-term
financial obligations.

The analysis further indicates that the insufficient development of domestic tourism and
additional tourism services in the regions intensifies the effects of seasonality. As a result, small
hotels and family-based tourism businesses remain more vulnerable to seasonal downturns and
financial instability.

Characteristics of seasonality in the Khorezm region
The Khorezm region is considered one of the key tourism areas of Uzbekistan. The city of

Khiva is especially well known for its historical monuments and strong international tourism
reputation.

According to data provided by the Khorezm Regional Statistics Department, Khiva became
one of the country’s most active historical tourism destinations in terms of tourist arrivals in 2024.
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In particular, the city’s recognition as the “Tourism Capital of the Islamic World” within the
framework of the Organization of Islamic Cooperation had a positive impact on the growth of
international tourist flows.

Nevertheless, the issue of seasonality remains highly noticeable in the region. Extremely hot
temperatures during summer and cold weather conditions in winter contribute to a decline in
tourist arrivals. As a result, occupancy rates in some hotels decrease to nearly 20 percent during
off-season periods.

Ways to Ensure Financial Stability
Based on the findings of the research, several strategic directions are considered essential for

improving the financial stability of tourism enterprises:
1. Revenue Diversification
Developing conference services, seminars, and local event programs during low-demand

seasons can create additional income opportunities for tourism enterprises.
2. Formation of Financial Reserves
Allocating a certain portion of profits earned during peak seasons to reserve funds enables

businesses to cover operational expenses during off-season periods.
3. Flexible Management System
Optimizing operational costs, employing seasonal workers, and outsourcing selected services

can improve management efficiency and reduce financial pressure.
4. Development of Digital Marketing
The use of online booking platforms, promotional campaigns, and discounted travel

packages can help attract tourists even during low tourism seasons.
According to the analysis, the wider implementation of digital marketing strategies and

online reservation systems contributes to maintaining tourist flows during periods of seasonal
decline.

Regarding government support measures, providing tax incentives, subsidized loans, and
organizing cultural events during low seasons plays an important role in stimulating domestic
tourism activity. The experiences of countries such as Spain and Greece demonstrate that
government intervention of this kind can partially reduce the negative effects of seasonality in
tourism enterprises.

Conclusion
The findings of this study indicate that seasonality has a significant influence on the financial

stability of tourism enterprises in Uzbekistan. During off-season periods, declining revenues, lower
occupancy rates, and liquidity-related challenges negatively affect the operational performance of
tourism businesses.

In order to reduce these negative effects, it is necessary to diversify income sources,
strengthen digital marketing activities, establish financial reserve mechanisms, and improve
government support policies for the tourism sector.

The results of this research may serve as a practical foundation for developing strategies
aimed at minimizing seasonal fluctuations and enhancing the long-term financial sustainability of
tourism enterprises in Uzbekistan.

For future research, it would be valuable to conduct a comparative analysis of different
regions of Uzbekistan, particularly the cities of Urgench and Khiva in the Khorezm region. In
addition, studying the long-term financial impact of Khiva’s designation as the “Tourism Capital
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of the Islamic World” in 2024 on regional hotel enterprises would provide important academic and
practical insights.

Furthermore, within the framework of Uzbekistan’s tourism development strategy for 2025–
2030 — where tourist arrivals are projected to reach approximately 11.7 million to 20 million
visitors — there is a growing need to modernize models for managing seasonal tourism demand
and operational workload more effectively.
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